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As new forces in Chinese stock market, analysts have developed for no more 
than a decade, but their reports have been important references for all levels of 
investors in Chinese capital market when they make investment decisions. In order to 
provide reference information, analysts need to collect first-hand information, of 
course including management earnings forecasts. The effect of management earnings 
forecasts on analyst forecasts have been long studied abroad. Many research results 
show that management earnings forecasts could have an effect on analyst forecasts 
through some conditions such as published time, forecast precision, forecast accuracy 
and the reputation of the past forecasts. The study of the effect of management 
earnings forecasts on analyst forecasts has not yet fully developed due to the lack of 
data, and related papers mainly studied from a larger angle, such as the quality of 
information disclosure of listed companies to explore the effect. As the information 
becomes more transparent in recent years, the number of listed companies which 
would disclose their earnings forecasts data has gradually increased. In this context, 
the study is to explore the effect of management earnings forecasts on analyst 
forecasts in China. The main conclusions are as follows: (1) Management earnings 
forecasts have significant positive correlations with analyst forecasts revisions. The 
smaller the interval scope of the management earning forecast, and the less analysts 
tracking the company, the greater the degree of analyst forecast revision. When 
management earning forecast is less than issued analyst forecast, analyst projects a 
smaller correction. After the release of management earning forecast, when the 
market reaction is consistent with the predicted direction of management earning 
forecast, analyst projects a greater correction. (2) Analyst forecasts revisions which 
are based on management earnings forecasts guidance bring significantly positive 
analyst forecasts errors. (3) In the case of seasoned equity offerings as well as mergers 
and acquisitions, management earnings forecasts still have significant correlations 
with analyst forecasts revisions, but the role of management earnings forecasts 
















analyst forecasts revisions in the case of the issuance of debts; (4) In the case of 
seasoned equity offerings as well as mergers and acquisitions, analyst forecasts 
revisions which put less weight on management earnings forecasts guidance bring 
significantly increased analyst forecasts errors. This article provides an important 
theoretical basis of the improvement of the study about analyst earnings forecasts, the 
standard of information disclosure performance of listed company notices, the 
protection to the interests of investors, and the efficiency of capital markets.  
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